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MISSION STATEMENT

This is a formal statement of
the goals and values of a
company, organization, or

individual. 
C O M P A N Y  N A M E



PRIMARY LOGO

E X A M P L E L O G O

Primary
Logo
The primary logo is the main visual mark that represents a
brand. It’s the most complete version of the logo and is
designed to be the most recognizable, versatile, and widely
used. It’s the version that appears on websites, social media
profiles, business cards, packaging, and other core brand
materials. Use this section to write about how the logo
reflects the brand’s values, personality, or target audience and
where the logo should be used.



LOGO VARIATIONS

Logo Variations
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BRAND COLORS

Color Palette
The color palette defines the visual mood and tone of the
brand. These chosen colors create a consistent identity
across all applications, from digital platforms to print
materials. Each color serves a specific role in reinforcing
the brand’s personality and ensuring recognizability. Use
this section to mention which colors are best for
backgrounds, text, or call-to-actions, explain which hues
are the anchors of the brand, and where each color
should be used. 
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T Y P O G R A P H Y

MAIN FONT

For Headers
ABCDEFGHIJKLMNOPQ
RSTUVWYXZabcdefghijkl
mnopqrstuvwxyz

ALTERNATIVE FONTS

for subheads and paragraphs 
ABCDEFGHIJKLMNOPQRSTUVWXYZabcdef
ghijklmnopqrstuvwxyz



MOOD BOARD



BUSINESS CARDS/HEADINGS
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Thank you for trusting
us with your brand!

your company


